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   The world of small businesses is rising at an alarming rate. The US 

itself is the host of a whopping 28 million small businesses. If your small business 

doesn’t find a way to stand big in this industry, you might find yourself losing the 

battle against your competitors.

   It is important to always keep your marketing and sales strategy crisp. 

You must be able to come up with new ways to make your small business stand 

out, and make a sizable difference. 

A few ways on how you can let your small business be noticed are as follows:
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 One of the biggest strategies you can use is to slowly and steadily build a long lasting 
relationship with your existing buyers. To cover a new market share would cost you significantly 
more time as well as money and energy. Instead, focus your efforts on keeping your already existing 
buyers.
 
 Nowadays, everything is technology based. Even simple tasks which would be earlier done 
manually are now being done using technology and the World Wide Web. Here, you want to capture 
the loyalty of your buyers before a competitor can sweep them away. A simple way of doing this is 
by launching a buyer specific e-newsletter. This e-newsletter can be accessed easily by your buyers 
which will give them details regarding the latest discounts offered by your small business, any 
changes and opportunities for new products, forums to discuss company matters with experts, etc.
 
Another way to boost this loyalty could be to hold events, seminars, open houses, any opportunity 
you might have to build a closer relationship with your buyers. The main plan here would be to hold 
on to your existing market before plunging yourself into a new market.

Stay Loyal To Your Existing Market

(302) 268 6889 |  sales@technodatagroup.com  |  www.technodatagroup.com



The more you learn to keep an open communication line with your target market, the easier it will 

be for you to stand out amongst your competitors. A good way of doing this would be to weave a 

marketing plan which integrates the benefits of using email marketing, case studies, blogging, 

content marketing, etc. It is essential to spread brand awareness as much as you can to make 

yourself stand out and gain customer trust, confidence and finally loyalty. 

Build A Friendly Interface
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When you are just one of the millions of fish in the sea, you have to come up with a strategy to 

survive out there and no get eaten by the other bigger fish. With the amount of competitors and 

their different and innovative strategies and marketing and sales plans, if you do not manage to 

always be one step ahead of them, it could land you at the back of the game.

You need to always be aware of what your competitors are up to in terms of strategies and ideas. 

You can do this by being a part of industry trade shows, or even going through their web pages. 

Some companies are known to block the corporate email addresses of their known competitors, 

but if that is not the case, you could also subscribe to their e-newsletters to get an inside knowledge 

on their products, discounts they are offering, new products they are planning on bringing out soon, 

etc. This might even help give you some inspiration on your next project.

Keep Up With Your Competition
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Even though you might be convinced that your larger counterparts are flourishing more in their 
work, it would be a blunder for you to underestimate your own small business. A common mistake 
made by certain small businesses is that they try to imitate the larger business strategies, not 
realizing they are not equipped in terms of team and budget. One of the biggest benefits of your 
small business is the intimacy you can share with your buyers. 
 
Learn to embrace the size of your small business. Instead of trying to expand your size or capture 
a larger market share, try to lock in your already captured market with brand loyalty. By creating 
products to having a Unique Selling Proposition, you can easily climb up the steps towards brand 
loyalty. It is a known fact that once a buyer is hooked to a product of a certain brand, it will take 
more than mere flashy advertising by a competitor to switch brand loyalty. 

Work on this by making your small business sizes your asset. By offering a quality product to your 
target market for a reasonable deal, you will slowly be successful in building a long term 
commitment from your market, hence, build up a good market share as well. 

To stand out in this colossal business world, you must first determine where you stand in the 
market currently, and what you can do to improve your standing. Make sure your target market is 
aware about the existence of your brand and its products and offers. Also, it is important to conduct 
a survey to figure out your buyer expectations, and if you have been able to satisfy these 
expectations. If not, what strategies must you use to reach your target market group and reach their 
satisfaction levels, if not exceed it. 

Size Doesn’t Always Matter
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  Techno Data Group is b2b marketing firm in Wilmington, Delaware 

focusing on business success. Our solutions comprise of complete database 

marketing solutions, market research insights and marketing services that secure 

your business with relevant leads to drive your business forward to achieve 

sustainable growth. 

  We work with some of the world’s leading brands and Fortune 500 

companies. We are proud to say that we are their preferred database partners.
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